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Unit 407 Content marketing 
 

UAN: L/505/9099 

Level: 4 

Credit value: 7 

GLH: 37 

Aim: This unit seeks to equip learners with 
essential industry working practice skills 
and knowledge to help them evaluate a 
range of content marketing methods and 
technologies and plan, implement, manage 
and evaluate a campaign.  
 
Learners will be expected to identify the 
relevance of content marketing to a 
campaign, propose ideas, and utilise an 
editorial calendar to manage publishing 
and analyses processes whilst considering 
any technical and legal issues. 

 

Learning outcome 

The learner will: 
1. understand the uses of content marketing 

Assessment criteria 

The learner can: 
1.1 explain the relationship between branding and content 

marketing 
1.2 describe the differences between original and curated content 
1.3 explain the factors to consider when creating a brief for a 

content marketing campaign 
1.4 propose content marketing campaign ideas to meet aims and 

objectives 
1.5 explain the uses of an editorial calendar for content marketing 

campaigns 
1.6 evaluate the legal requirements of a content marketing 

campaign. 

 

Range 

Factors 

Aims and objectives, target audience, available skills and resources, 
cost, time, accessibility, ethics. 
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Learning outcome 

The learner will: 
2. understand technology used in content marketing 

Assessment criteria 

The learner can:
2.1 evaluate the technical issues of proposed content media  
2.2 explain how search engine optimisation is achieved for content 

media 
2.3 describe the tools used to build content media 
2.4 describe the technologies that enable interactivity in content 

media 
2.5 explain the data required from technology to measure success of 

a content marketing campaign. 

 

Learning outcome 

The learner will: 
3. be able to manage a content marketing campaign 

Assessment criteria 

The learner can: 
3.1 plan a content marketing campaign 
3.2 use an editorial calendar in running a content marketing campaign 
3.3 originate content for a content marketing campaign 
3.4 curate content for a content marketing campaign 
3.5 publish content in line with content marketing campaign plans 
3.6 manage a content marketing campaign 
3.7 evaluate the success of a content marketing campaign against the 

aims and objectives of the brief. 

 

Range  

Plan 
Aims and objectives, budgets, deadlines, design, testing, delivery, 
target audience, metrics, publishing system, resources, link 
destination  
 
Manage 
Monitor and adjust plan, work to agreed targets, refine content media 
as required, analyse data, liaison with others. 
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Unit 407 Content marketing 
Supporting information 

Guidance 
1.6 Legal requirements for example; 
Use and storage of personal information, confidentiality, SPAM, 
unsubscribe, cross border issues, copyright, intellectual property 
 
2.4 Technologies for example; 
HTML5, AJAX, JavaScript, forms, jQuery, data feed technologies 
 
2.5 Data for example; 
Reports, statistics, metrics. 
 
  


