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Unit 334 Delivering e-commerce 
solutions 

 

UAN: T/505/1594 

Level: 3 

Credit value: 9 

GLH: 68 

Endorsement by a 
sector or regulatory 
body: 

This unit is endorsed by CfA, the Council 
for Administration. 

Aim: This unit will provide the learner with an 
understanding of e-commerce and its 
impact on business, society and 
customers.  They will develop an 
understanding of the technologies 
required and available for e-commerce 
solutions and the wider implications to a 
business of introducing e-commerce to 
their operations.  Learners will develop 
skills that enable them to implement an e-
commerce solution for a business activity. 

 

Learning outcome 

The learner will: 
1. understand the e-commerce environment 

Assessment criteria 

The learner can: 
1.1 describe e-commerce activities used by businesses 
1.2 explain differences between e-commerce and traditional retail 
1.3  describe the impact of e-commerce on society  
1.4 analyse impacts of introducing e-commerce to a business 
1.5  explain the advantages and disadvantages of e-commerce to 

customers. 

 

Range 
e-commerce activities 
bricks and mortar retail online stores, online only retail  stores, 
computer application sales (software, games), digital media sales 
(photos, music), communication services, training courses, in-app 
purchases 
 
Impacts 
On personnel, on finances, on how products and services are 
delivered, on business operations, new opportunities, risks. 
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Learning outcome 

The learner will: 
2. understand the technologies of e-commerce 

Assessment criteria 

The learner can: 
2.1 describe customer experience of e-commerce technologies
2.2 explain features of an e-commerce system required by 

businesses 
2.3 describe solutions available to develop e-commerce websites 
2.4 explain technical considerations for e-commerce website 

development  
2.5 describe features of technology that support secure management 

of data. 

 

Range 
Experience 
Call to action, personalisation of website (cookies, tracking), browsing 
products, reviews, offers, basket, payment system, invoicing, email 
notifications, delivery information 
 
Features 
Communication (internal and external), stock control, customer 
relations, product descriptions, payment systems, customer reviews, 
administration, search and metadata, optimisation, customisation, 
security 
 
Solutions 
Hosting service shopping cart, auction sites, third party shopping 
systems, bespoke development, associate selling, distribution  
 
Technical considerations 
Web server performance, financial transaction security, customer 
database, browser compatibility and security, cookies and tracking 
 
Data 
Storage of credit card details, subscribing to email marketing 
notifications, personal details, customer login details, cookies, 
unsubscribe, opt-out. 

 

Learning outcome 

The learner will: 
3. understand business implications of e-commerce solutions 

Assessment criteria 

The learner can: 
3.1 describe the current legislation related to online purchasing 
3.2 explain the financial implications to a business of implementing 

e-commerce systems. 
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Guidance 
Legislation 
Data protection of customer details, trades description, online 
consumer protection 
 
Implications 
Staff retraining, delivery costs, transactional fees, hosting costs, 
search engine marketing costs, maintaining online store, fraud. 

 

Learning outcome 

The learner will: 
4. be able to design e-commerce solutions 

Assessment criteria 

The learner can: 
4.1 evaluate the suitability of e-commerce for a business activity 
4.2 propose e-commerce solutions for a business activity 
4.3 implement e-commerce solutions for a business activity 
4.4 review implemented e-commerce solutions for a business activity. 

 
 
 
 

  


