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Unit 306 Creating and optimising content 
for the Web 

UAN: F/503/9321 

Level: 3 

Credit value: 7 

GLH: 36 

Endorsement by a sector 
or regulatory body: 

This unit is endorsed by CfA, the Council for 
Administration, and e-skills UK, the Sector 
Skills Council for Business and Information 
Technology. 

Aim: This unit is about creating optimised online 
profiles, blog and micro-blog content and the 
legal implications surrounding this. 

Learning outcome 

The learner will: 
1. Be able to create and analyse online profiles

Assessment criteria 

The learner can: 
1.1  
1.2 Compare and contrast a range and type of social media online 

profiles  
1.3 Explain the principles of  optimising online profiles for search 

engine optimisation (SEO)  
1.4 Describe the characteristics of an online profile for an audience 
1.5 Identify potential security and privacy issues of online profile 
1.6 Create online profiles optimised for SEO 
1.7 Research a range of personal and business online profiles 
1.8 Recommend improvements to personal and business online profiles 

Range 

Type 
Personal and business 
Range 
Image based profiles; video based profiles and aggregated profiles 

Guidance 

Principles 
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To include how SEO online profiles are different from RAW image files 
and .pdf (Portable Data Format) profiles, keywords. 

Characteristics 
For example: brand and values, photographs or logos, mission statement, 
disclaimers, personal vs. business 

Optimised profiles 
Image file name, Alt tags, meta tags, keywords, keyword phrases 

1.7 & 1.8 
AC are linked and should be delivered together 

Learning outcome 

The learner will: 
2. Be able to analyse use of blogs, e-articles and micro-blogs for a

business

Assessment criteria 

The learner can: 
2.1 Compare and contrast blogs, micro-blogs and e-articles 
2.2 Explain the importance of using SEO for a blog, micro-blog and e-

article 
2.3 Explain how to optimise a blog, micro-blog and e-article for SEO 
2.4 Explain how blogs, micro-blogs and e-articles can amplify and 

propagate news and information 
2.5 Identify the reasons for using blogs, micro-blogs and e-articles for a 

business 
2.6 Analyse the advantages and disadvantages of content syndication 

for blogs, micro-blogs and e-articles 
2.7 Identify a content strategy for blogs, micro-blogs and e-articles for 

a business 
2.8 Explain how to encourage engagement and sharing of blogs, micro-

blogs and e-articles 

Range 

Advantages 
Wider reach, cost effective, re-use of content, Time effective 

Disadvantages 
Search engines may negatively rate replicated content, perception of 
spamming, some social networking platforms negatively rate content 
syndicated automatically, risk of content reaching the wrong audience 

Guidance 

Compare and contrast 
For example: length, tone, frequency, format, content, images, headings 
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Content strategy 
Overall aims, Content schedule, release schedule, syndication plan, 
actions to take based on response, Contingency plan, team  
responsibilities 

Learning outcome 

The learner will: 
3. Be able to write content for the web for a business

Assessment criteria 

The learner can: 
3.1 Explain the characteristics of writing good content for the web 
3.2 Explain how writing content for the web affects brand, perception 

and reputation 
3.3  or 

industries 
3.4 Recommend improvements to content from the web for similar 

 
3.5 Create a range of content for the web for a business 

Range 

Characteristics 
Spelling, grammar, tone, manner, SEO 

Guidance 

Affects 
Lack of care, inaccurate content can cause anger and arguments, negative 
tone and manner could invite criticism, criticism of competitors can 
change perception 

3.3 & 3.4 
AC are linked and should be delivered together 

Learning outcome 

The learner will: 
4. Be able to incorporate media or rich-media into content for the web

for a business

Assessment criteria 

The learner can: 
4.1 Define media and rich-media 
4.2 Explain the importance of using media and rich-media on the web 
4.3 Explain how the choice of media and rich-media can affect brand, 

perception and reputation 
4.4 Explain how to optimise media and rich-media for SEO 
4.5 Explain how media and rich-media can amplify and propagate news 
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and information 
4.6 Enhance a range of content for the web for a business using media or 

rich-media 



92 City & Guilds Level 3 in Social Medial for Business (7513-03/13) 
 

Guidance 

Optimise 
Image file name, Alt tags, Tags, meta tags, Keyword title, description 

 

Learning outcome 

The learner will: 
5. Know the impact of plagiarism, Intellectual Property Rights (IPR) and 

copyright law for content on the web for a business 

Assessment criteria 

The learner can: 
5.1 Describe the importance of recognising plagiarism 
5.2 Describe the principles of Intellectual Property Rights 
5.3 Describe the principles of Copyright Law 
5.4 Describe how to protect Intellectual Property Rights and copyright 
5.5 Describe the implications of Copyright Law in other countries 
5.6 Describe methods for discovering plagiarism, breach of Intellectual 

Property Rights and Copyright Law 
5.7 Describe the purpose of Creative Commons Licences on the 

Internet 
5.8 Describe the use of Creative Commons licences in relation to use of 

content on the web 
5.9 Describe the implications of content ownership on a business 

 

Range 

5.2 Principles 
Exclusive rights to content ownership, determine if content s available to 
be used under licence, claim ownership of copyright, trademarks, patent, 
design rights, trade secrets. 
 
5.3 Principles 
Gives creator of content exclusive rights to it, If content is copied then 
credit is given, copyright does not cover ideas and information, only the 
form in which they are expressed. 
 
Implications 
Other countries could copy the work, Other countries could comply with 
different copyright laws and conventions 
 
Creative Commons Licences 
Attribution (BY), Share Alike (SA), Non Commercial (NC), No Derivatives, 
(ND), and combinations  

 

Guidance 

Implications 
Payment of royalties, risk of copyright, plagiarism, legal cases 
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Learning outcome 

The learner will: 
6. Be able to use social bookmarking, tagging and syndication for 

content for a business 

Assessment criteria 

The learner can: 
6.1  
6.2  
6.3 Explain the importance of social bookmarking to share content on 

the web 
6.4 Compare and contrast social bookmarking tools 
6.5 Use a social bookmarking tool to bookmark a range of content for a 

business 
6.6 Explain the importance of tagging content on the web for a business 
6.7  
6.8  
6.9 Explain the importance of using RSS for distribution of updated 

content on the web for a business 
6.10 Use an RSS reader to collate relevant content from the web for a 

business 

 

Range 

Tagging 
Businesses can enable tagging by folksonomy 

 

Learning outcome 

The learner will: 
7. Be able to use analytics tools to monitor content on the web 

Assessment criteria 

The learner can: 
7.1 Use an analytics tool to track activity on content for a business 
7.2 Analyse changes in sentiment to a range of content on the web for 

a business 
7.3 Recommend improvements to a range of content on the web to 

improve sentiment for a business 

 

Range 

Changes in sentiment 
Positive, Positive Neutral, Neutral, Negative Neutral, Negative 
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Unit 306 Creating and optimising content 
for the Web 

Supporting information 

Guidance 
Candidates will need to have access to at least 2 social networking sites 
and access to a blog. 


