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Unit 303 Social Networking Management 
for a business 

UAN: Y/503/9325 

Level: 3 

Credit value: 7 

GLH: 38 

Endorsement by a sector 
or regulatory body: 

This unit is endorsed by CfA, the Council for 
Administration, and e-skills UK, the Sector 
Skills Council for Business and Information 
Technology. 

Aim: This unit is about using social networking for 
business in a cost effective and time efficient 
way. 

Learning outcome 

The learner will: 
1. Be able to evaluate external social networking tools for a business

Assessment criteria 

The learner can: 
1.1 Define social networking 
1.2 Identify current external social networking tools for the 

geographical location of a business  
1.3 Compare the functionality and features of different external social 

networking tools  
1.4 Describe the limitations of different external social networking 

tools 
1.5 Select external social networking tools for a business 
1.6 Justify the selection of social networking tools for a business 

Guidance 

External social networking tools 
For example: Facebook, LinkedIn, Twitter, Google Plus, YouTube, Orkut 
(Brazil), V-Kontakte (Russia), QQ, RenRen (China),  any other current tool 

Functionality 
For example: Length of message, frequency, formal, informal, 
competitive, media 
Features 
These are product specific and can change. 
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Limitations 
For example: Privacy, security,  personal vs. business profile, 
spam/hackers, time management 

Learning outcome 

The learner will: 
2. Understand how to classify the social networking audience of a

business

Assessment criteria 

The learner can: 
2.1 Explain the potential uses of grouping people in social networking 

tools 
2.2 Identify the audience groups for social networking for a business 
2.3 Explain the importance of evaluating the need for brand 

ambassadors in social networking for a business 
2.4 Explain how to recognise brand ambassadors 
2.5 Explain how to ensure the validity and credibility of brand 

ambassadors 
2.6 Explain how to manage brand ambassadors 
2.7 Explain the importance of evaluating the need for influencers in 

social networking for a business 
2.8 Explain how to recognise influencers 
2.9 Explain how to ensure the validity and credibility of influencers 
2.10 Explain how to manage influencers 
2.11 Compare brand ambassadors and influencers 

Guidance 

Uses 
For example: Targeted marketing, influencing, listening,  brand 
ambassadors, amplification 

Brand ambassadors 
Extend your marketing reach, generally positive about the brand, help out 
in community forums etc. 

Influencers 
Can extend the marketing reach, may not be positive about the brand, 
could be impartial 

Learning outcome 

The learner will: 
3. Be able to use social media management tools in relation to social

networking

Assessment criteria 

The learner can: 
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3.1  
3.2 Explain the importance of using social media management tools in 

relation to social networking 
3.3 Explain the disadvantages of using social media management tools 
3.4 Use a social media management tool to group an audience relevant 

to a business 
3.5 Use a social media management tool to schedule content relevant to 

a business 
3.6 Use a social media management tool to share content relevant to a 

business 
3.7 Explain the benefits of using short-URLs within content 
3.8 Use a social media management tool to listen to content relevant to 

a business 
3.9 Use a social media tool to have on-going dialogue with an audience 

relevant to a business 

Guidance 

Importance 
For example: productivity and efficiency, global visibility, scheduling 
content for appropriate time 

Disadvantages 
For example: Missing audience, perception of spamming, dominating the 
conversation  

Share content 
includes sharing links, videos, images 

Listen 
This is finding, discovering, searching for, monitoring content 

On-going dialogue 
For example: engage, build relationships, discuss 

3.5 & 3.6 
AC are linked and should be delivered together 

Learning outcome 

The learner will: 
4. Be able to carry out a risk analysis and create a digital crisis

management plan in relation to social networking for a business

Assessment criteria 

The learner can: 
4.1 Compare risk analysis and digital crisis management 
4.2 Explain the importance of monitoring for risk 
4.3 Carry out a risk analysis in relation to social networking for a 
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business 
4.4 Create a digital crisis management plan in relation to social 

networking for a business 

 
 

Guidance 

4.2 & 4.3 
AC are linked and should be delivered together 

 

Learning outcome 

The learner will: 
5. Be able to use social networking measurement and monitoring tools 

for a business 

Assessment criteria 

The learner can: 
5.1 Define the term social networking measurement and monitoring 
5.2 Identify social networking measurement and monitoring tools 
5.3 Explain the potential uses of social networking measurement and 

monitoring tools 
5.4 Explain the limitations of social networking measurement and 

monitoring tools 
5.5 Measure the amount of engagement and amplification on social 

networking for a business 
5.6 Analyse changes in sentiment to social networking for a business 
5.7 Recommend improvements to social networking for a business 

 

Range 

Changes in sentiment 
Positive, Positive Neutral, Neutral, Negative Neutral, Negative 

 

Guidance 

Social networking measurement and monitoring tools 
For example: free, paid for, manual, automatic 
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Unit 303 Social Networking Management 
for a business 

Supporting information 

Guidance 
It is recommended that candidates taking the marketing pathway take unit 
306 before this unit. For those candidates who have not previously taken 
unit 306 the tutor must ensure an online profile has been set up which the 
candidate and tutor are happy to share in order to take this unit. 
 
Candidates must have access to at least 3 social networking tools and 
access to a social media management tool to complete this unit. 
 


