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Unit 302 Principles of keywords and 
optimisation 

 

UAN: M/503/9329 

Level: 3 

Credit value: 5 

GLH: 30 

Aim: This unit is about understanding how to 
implement keywords and/or keyword 
phrases on a website to achieve maximise 
optimisation. 

 

Learning outcome 

The learner will: 
1. understand Search Engine Optimisation (SEO) 

Assessment criteria 

The learner can: 
1.1 define the term Search Engine Optimisation (SEO) 
1.2 explain the importance of SEO to a business  
1.3 explain the difference between organic and  
1.4 describe the differences between Pay-per-Click and Pay-per-

Impression 
1.5 describe the factors that need to be considered as part of an 

SEO plan. 

 

Range 

Factors 
What people search for, keyword phrases, which search engines are 
preferred by audience, how search engines use keywords, link 
building, page rank, audience segmentation, demographics, tags. 

 

Guidance 

 
This is referring to advertisers paying to appear in the sponsored 
links/ads at the top of the search results. 
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Learning outcome 

The learner will: 
2. be able to plan implementation of SEO techniques 

Assessment criteria 

The learner can: 
2.1 d
2.2 explain the factors to consider when identifying keywords 

and/or keyword phrases 
2.3 create a list of keywords and/or keyword phrases for a business 
2.4 identify the competition and monthly search volumes for the 

keywords and/or keyword phrases identified for a business 
2.5 explain where on a website a search engine looks for keywords 

and/or keyword phrases 
2.6 research others use of keywords and/or keyword phrases to 

maximise keyword effectiveness for a website 
2.7 review the list of keywords and/or keyword phrases in a website 

for a business 
2.8 describe how link building can help or hinder the search engine 

ranking of a website 
2.9 create a link building plan for the website for a business 
2.10 describe the factors that can positively and negatively affect 

how a search engine ranks a website. 

 

Range 

2.2 Factors 
Audience, Jargon, Long Tail, Competitive, monthly search volumes, 
misspellings and synonyms 
Where 
Titles, image titles, headings, meta-tags, alt-tags on images, 
description, content, anchor text on links and url 
Link building 
Cross-linking, external linking, in-linking, anchor text 
2.10 Factors 
Repetitive words and phrases, keyword used more than 10%, 
capitalisation, overuse of exclamation marks, Heading 1 / Heading 2 
text style, alt text of images, caption text, anchor text for links, hidden 
in white text on a white background, used in 30% of the content of the 
page, over use of capitals. 

 

Guidance 

2.6 
Analyse source code of top 5 organic search results 
2.3, 2.4, 2.6 & 2.7 
These assessment criteria are linked and should be delivered together. 
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Learning outcome 

The learner will: 
3. understand social media Optimisation (SMO) 

Assessment criteria 

The learner can: 
3.1 define the term social media Optimisation (SMO)
3.2 explain why SMO is important to a business 
3.3 explain how search engines include different tools and 

channels of social media in their results 
3.4 explain how to use keywords and/or keyword phrases to listen 

and engage with a social media audience 
3.5 compare how SEO for a website differs for SMO. 

 

Range 

Different Tools and Channels 
Social Network, Email newsletter, Website, Keywords, Mobile social 
media, Mobile Websites, Blog, Video, Podcasts, Forums, Social 
Bookmark, Wikis, Online vouchers, Geo-location. 

 

Guidance 

Different tools and channels 
Television, augmented reality, social gaming, virtual world. 

 

Learning outcome 

The learner will: 
4. understand how to plan implementation of a website optimised 

for mobile devices 

Assessment criteria 

The learner can: 
4.1 define the term Mobile Optimisation 
4.2 identify the main differences between SEO and Mobile 

Optimisation 
4.3 explain why Mobile Optimisation is important to a business 
4.4 describe how to optimise a website for viewing on a mobile 

device 
4.5 explain why keywords and/or keyword phrases for a mobile 

website might differ from those for a non-mobile website 
4.6 identify changes required to a non-mobile website to make it 

suitable for mobile devices. 
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Range 

Differences 
Specific meta data, mobile XML sitemap, links from mobile specific 
directories, different set of keyword and/or keyword phrases, mobiles 
websites may need to be simplified, file formats may be different 
 
Optimise 
Call to action buttons are clear, concise text, mobile XML, server, geo-
location tags, no Flash, text only option, mobile domains. 
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Unit 302 Principles of keywords and 
optimisation 

Supporting information 

Guidance 
Candidates must have access to tools to analyse keywords for this unit.  
  


